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Rockwell collaborates with
DRL for rollout of Sputnik V
Will provide freezers for
storage of vaccine in
India following launch
SOHINI DAS
Mumbai, 9 June

R

ockwell Industries, a commercial
cold chain appliances player, is
partnering
Dr
Reddy’s
Laboratories (DRL) to enable the storage
of Sputnik V in India through their vaccine freezers. Sputnik was launched in a
limited pilot on May 14, with the commercial launch expected in June.
Rockwell has got orders for 750
freezers from hospitals and institutions.
It is set to start exports of these freezers to
various countries, including Japan.
The vaccines are temperature-sensitive, and hence require the precise temperature to maintain its potency.
“The freezer plays a very critical role
in safety and potency of vaccines. Sputnik
has been made available in India through
Dr. Reddy’s, and requires a temperature
range of -18° Celsius to keep the vaccine
stable and potent,” Rockwell said.
It added that Rockwell has researched
on developing vaccine freezers according

Phase 3 efficacy data by
July, says Bharat Biotech
Bharat Biotech has said the detailed analysis of phase-3 clinical trial data of Covaxin
will be made public by July. The firm is
also conducting phase-4 trials for real
world effectiveness, said reports.
In a series of tweets, Raches Ella, project
lead, said the last volunteer of their phase3 clinical trial (sample size 25,800) was vaccinated in mid-March. “Mandatory
CDSCO/FDA requirement of a 2-month
safety follow-up for all volunteers landed
us in Mid May,” Ella said. He said this was
the largest efficacy trial conducted in the
developing world.

to WHO PQS (World Health OrganisationPerformance, Quality and Safety) standards, and after three years of R&D efforts,
the final product was tested in Denmark
at a WHO-authorised laboratory. Two different sizes of this freezer were certified.
“The freezer can handle various harsh
usage conditions in rural locations too and

maintain desired temperature range, thus
breaking the vaccine cold chain hurdle,”
Rockwell claimed in a statement.
Alok Gupta, MD of Rockwell
Industries, said: “Our technology ensures
that Sputnik V’s storage management at
vaccine centres meets the stringent refrigeration standards set forth by Sputnik V
manufacturers.”
Rockwell is working closely with DRL
to develop and provide wireless internet
of things (IOT) based controllers and data
loggers which can give access to real time
data of temperature and performance for
the vaccine freezers, Prateek Gupta, director, Rockwell said. He added they can
make around 1,000 machines per day.
The company further added that hospitals like Apollo, Omega, AIG Hospitals
are already using these vaccine freezers
for vaccine storage. “We are in the process
of exporting our Vaccine Freezers to various developed countries including an initial pilot deal with Japan,” Gupta added.
Rockwell has two manufacturing sites
in Hyderabad with an annual capacity to
make 400,000 units.
According to recent data from the
WHO, due to the lack of temperature control or continuous cold chain during vaccine transportation, 5-20 percent of vaccines lose their potency.

‘Have digitised 2.5 million SMBs,
enabled $3 billion in exports’
With Covid wreaking havoc, AMIT AGARWAL, senior vice-president
and country head of Amazon India, sees his role as a rare chance
amid pandemic to create a meaningful impact on people’s lives. In
an interview to Peerzada Abrar, Agarwal said the pandemic has
provided a structural shift for more customers and small businesses
to come online. Edited excerpts:
How do you see the impact and growth of e-commerce and
Amazon since the outbreak?

The last 15 months have been challenging, especially the last
few weeks. As an organisation, our priority was pivoted
towards keeping our employees safe and simultaneously serving the daily lives of customers, partners and small businesses. We’re constructing medical oxygen plants in
three states and hopefully we would
be able to scale that up, based on the
learnings. We have committed to promote vaccination costs for over 1 milAMIT AGARWAL
Senior VP and country lion people. It not only includes staff,
dependents and frontline associates,
head, Amazon India
but logistics partners and small businesses too. Small businesses are
using Amazon to go online and to go regional, national and
even global. We have already digitised 2.5 million SMBs (small,
micro and medium businesses), enabled $3 billion in exports
and created 1 million jobs since the launch. Last year itself, we
estimate 300,000 SMBs to come online through Amazon, and
enabled $1 billion in exports, creating 300,000 jobs.
Besides Flipkart, JioMart and Tata are also now betting big on
e-commerce. Your comments?

E-commerce is really early. It is less than 3 per cent of the overall consumption. There are going to be many winners and

business models as we look
forward. Competition is
good for customers. It offers
them a choice and a better
service. Our focus has
always been on obsessing
with customers and inventing on their behalf, and
investing long term. We
remain paranoid everyday,
whether there is competition or not, and that customers will shop with us
only until the very moment
they find an alternative.
A few trade bodies perceive Amazon and Flipkart a threat to
local retailers and have alleged preferential treatment to select
sellers. How are you dealing with such concerns?

The right kind of local retailers are embracing technology and
seeing growth. Last year, more than 300,000 small businesses
came online on Amazon and more than 50,000 local shops
joined the ‘Local Shops’ programme within six months. That
number is growing every month. We were so inspired that we
announced we would take 1 million local shops online in the
next four years. There will always be disgruntled voices who
have for some reason chosen not to embrace a very structural
disruption happening in the world. The same thing happened
when mobile phones came. Probably unhappy about it, but
most of the entrepreneurs in India embraced that trend and
converted their STD booths into service centres with shopping
and printing services. I’m very excited about how entrepreneurs are embracing technology, going online and (building) a
more robust digital business. This trend is going to continue.

